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madame tamtam

AUDIENCE

Female
Age 25 - 34
From Germany, Austria and Switzerland

Young professionals & moms
In a relationship/freshly married
Living with the partner

Early stage of starting a family

Design oriented lifestyle

Focus on Me-Time

Willingness to spend money on lifestyle

Willingness to travel around the world

Open for new cultures and people

Interested in High-End & High-Street products & services
Desire to stand out from the crowd
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SERVICES ON YOUTUBE

Presenting your product/service in a video on YouTube
Example Fashion: Peek & Cloppenburg Disseldorf
Example Beauty: Shiseido

Example Interior: Connox

Example Food: Foodist

Example Tech: Philips Lattego

Promoting exclusively your product/service in a video on
YouTube

Example: Yves Saint Laurent
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#summerwardrobe #madametamtam

MY SUMMER WARDROBE | madametamtam

39.998 Aufrufe « 18.06.2020 iy 1274 &1 36 A TELEN =i SPEICHERN ...

MEINE SCHMUCKSAMMLUNG | madametamtam

20.796 Aufrufe + 09.07.2020 il 787 ®' 21 A TELEN =+ SPEICHERN <.

sommen parfums
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#parfums #madametamt

tam
TOP 12 SOMMER PARFUMS 2020 | madametamtam

20.900 Aufrufe - 02.07.2020 ife 1120 &1 28 & TELEN =4 SPEICHERN  «.e

#vlog #madametamtar m
ES SOLLTEN DOCH NUR 2CM AB!? @)| Meine neue Frisur | Weekly Vlog | madametamtam
53.106 Aufrufe + 06.07.2020 ifp 1522 85 & TELEN =i SPEICHERN ...

aaaaaaaaaaaaaaa

46.515 Aufrufe + 16.04.2020

COSTA RICA TRAVEL GUIDE | Reisetipps Imadametamtam

39.858 Aufrufe - 09.11.2018 i 1301 & 63 & TELEN =i SPEICHERN


https://youtu.be/4aaK4JB4DMQ?t=1346
https://youtu.be/AgEmYzXAspc?t=101
https://youtu.be/4aaK4JB4DMQ?t=119
https://youtu.be/lnoOV-ioW_c?t=363
https://youtu.be/UcP0isuNl4U?t=900
https://www.youtube.com/watch?v=DbN0F2dqd3I&list=PLsBoBFdib1egXoYROKKvsZEr8gXY1KdlR&index=7&t=0s
https://www.youtube.com/watch?v=yRVcEsIa9Do
https://www.youtube.com/watch?v=Vt8At_7ykBU
https://www.youtube.com/watch?v=8Fhqef3XbhM
https://www.youtube.com/watch?v=-kwJYG3xCLg
https://www.youtube.com/watch?v=Zzpm1QAGufs
https://www.youtube.com/watch?v=TtZQf9-iXgI
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YOUTUBE INSIGHTS

Analytics

AUFFINDBARKEIT  ZIELGRUPPE  INTERAKTIVE INHA

Geschlecht
Letzte 28 Tage (um 1 Tag verzogert) - Aufrufe

Weiblich e 943 %

Ménnlich v 57%

Alter

Letzte 28 Tage (um 1 Tag verzogert) - Aufrufe

13-17 07 %
18-24 a» 281 %
25-34 e 458 %
35-44 ® 158%
45-54 e 73%
55-64 v 19%
65+ - 04%

Top-Lander
Letzte 28 Tage (um 1 Tag verzdgert) - Wiedergabezeit (in Mi

nuten)

Deutschland am» 34,1 %
Osterreich v 53%
Schweiz v 33%
Italien 0,2%

Frankreich 0,2 %
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SERVICES ON INSTAGRAM

15:24

Placing your product/service in an Instagram Reel
Example: Creed

madametamtam < ©

Placing your product/service in a picture on Instagram
Brand can be tagged
Example: Kérastase

Placing your product/service in a story with one to
seven sequences

Direct link to the brand

Brand can be tagged

O 23,2 Tsd.

o @



https://www.instagram.com/reel/CkK89FsD4rx/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CgUGCzwKvTR/?utm_source=ig_web_copy_link
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INSTAGRAM INSIGHTS

Reichweite < Reichweite @ Reichweite @

Letzte 30 Tage 4. Mérz - 2. Apr. e N Letzte 30 Tage v 4. Mérz - 2. Apr. ) > Letzte 30 Tage 4. Mirz - 2. Apr.

2.917.718 . 2.917.718 2.917.718

Erreichte Konten Erreichte Konten Erreichte Konten
Content Content 95,6% infolge von Werbeanzeigen

95,6% infolge von Werbeanzeigen 95,6% infolge von Werbeanzeigen

Stories Letzte 30 Tage Reels Letzte 30 Tage
Erreichte Zielgruppe ® g Erreichte Zielgruppe ® z < Erreichte Zielgruppe ®

Top-Lander ReiChWeite Top-Altersgruppen ReiChWeite Geschlecht

Deutschland g \ n 25-34
\ i 1 i — 55,3%

Osterreich 35-44 - [ : 2 Iy,

- i || — 20.3% : KT - = - 86,7% 13,2%
Schweiz il x 18-24 4 Frauen ®  Manner
’ 7 o -— 121%

45-54 ¢ : 18,4 Tsd.
- 7,2%

Follower und Nicht-Follower v e Follower und Nicht-Follower | 4 \ Follower und Nicht-Follower
Nach Reichweite Nach Reichweite " | Nach Reichweite

+3.640% : " \ +3.640% / +3.640%
45,7 Tsd. 2.8 Mio. 73 S 45,7 Tsd. 2.8 Mio. ] : 45,7 Tsd. 2,8 Mio.

Follower ® wer
ollower @ Nicht-Follower ) Follower ® e Nicht-Follower @ Nicht-Follower

Followe
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FEES & CONDITIONS (1/2)

2.500€

2.000€
2.500€
2.500€

2.000€

(includes attendance of 120 minutes + 1x |G Story)
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FEES & CONDITIONS (2/2)

Jasmin is considering only paid cooperations based on
her financial conditions

Jasmin will not showcase product images on her |G feed,
but Gallery posts can be provided (Pic#1: Jasmin without
products; Pic#2: Jasmin + product; Pic#3: products)
Jasmin will not show any user interfaces of websites/apps
|G highlight integrations are not included, but can be
negotiated

Jasmin will not integrate the brand name in her YT video
title

Jasmin will not display any vectorized brand logos/icons in
her content

The products and final briefing must be sent/provided
before contract signing for testing

The complete briefing must be finished and sent over in
written before contract signing

Usage of her produced content by third parties including
the customer and any agencies is not permitted, but can
be negotiated.

One feedback loop for changes of the content creation is
permitted, except 1G stories. An |G Story will be uploaded
without feedback loop in order to keep the live effect

On the day of upload it must be guaranteed to have a
direct contact person by calling
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Collaborations and their prices will be
designed and calculated individually
Detailed numbers and statistics can be
sent separately if requested

Media kit is being updated monthly

jasmin@4d-management.de




